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The YWCA of Riverside County and
Habitat for Humanity Riverside
are partnering to build a house for the
Born Free Program

— -
~__“~ '
The Born Free Program is the only Penelope Adair . &

residential treatment facility for chemi- . '
cally dependent pregnant women in Florence Alling 9

Riverside County. The women stay & - . E
sober during their pregnancy so that o E

their baby is “Born Free” of the effects Back to the Grind '
of addiction.

9
We are building two houses that share ~ _ ) 9 -
a connecting wall. One house will be " "
the residential treatment facility for six - &
pregnant women. They can stay until - :
their baby is two months old. Tt¥e other Lillian Barles .
house will be a sober living house for -, ) - (
women and their babies who have i
nowhere else to go after they complete ~ Betty Boops Nadine LeRoy
the Born Free Program. While the - :
women live at the facility they work . #
their 12 step program, take parenting A - D
classes, attend counseling sessions [t 9 .
and go to their Doctor’s appointments. )
Until the houses are built, the women Abagail Doan "
who graduate from the program with 9 .
nowhere safe to live have to go back to ’ '
the same place that got them into trou- *D
ble in the first place. We are going to D A
change that with your help. Glendora Mozingo )

Your $5 donation will help us reach D g - Anna Vega
, A OE

our goal of a mortgage free treatment !
facility and a new sober living house. )

A OE,
9 A

D
D
Here is a list of all the people who are D (
helping us “Buy a House for Born Free”
D Pamela Patey

Won't you join them? _ - % )

The house has a roof! Great progress ' D ( % )
is being made towards our goal! Yeah! . Y
= 0
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7:00 - 8:00
Aquacize Track A

7:00 - 8:00
Aquacize Track A

7:00 - 8:00
Aquacize Track A

8:00 -9:00
Aquacize Track B

8:00 -9:00
Aquacize Track B

8:00 -9:00
Aquacize Track B

9:30 - 10:00

Turtles 18mos - 3yrs
(With Parent)

9:00 - 10:00 9:00 - 10:00 9:00 - 10:00 9:00 - 10:00 9:00 - 10:00 10:00 - 10:30
Aquacize (Full) Aquacize (Full) Arthritis Foundation Aquacize (Full) Arthritis Foundation Polywogs
Track C Track C Aqua Program Track C Aqua Program 2.5yrs - byrs
Track 1 Track 1
10:00 - 11:00 10:00 - 11:00 10:00 - 11:00 10:00 - 11:00 10:00 - 11:00 10:30 - 11:00
Arthritis Foundation Arthritis Foundation Tai Chi Arthritis Foundation Arthritis Foundation Frogs
Aqua Program Aqua Program One day Aqua Program Aqua Program 3yrs - Byrs
Track 3 Track 2 Track 3 Track 2
11:00 - 12:00 11:00 - 12:00 11:00 - 12:00 11:00 - 12:00 11:00 - 12:00 11:00 - 11:30
Aquacize Arthritis Foundation Tai Chi Aquacize Arthritis Foundation Stingrays
Track D Aqua Program One day Track D Aqua Program 3yrs - 6yrs
Track 4 Track 4
12:00 - 1:30 12:00 - 1:00 12:00 - 1:30 12:00 - 1:00 12:00 - 1:30 11:30 - 12:00
Spatime Spatime Spatime Spatime Spatime Dolphins 4yrs - 8yrs
1:30 - 2:30 1:00 - 3:00 1:30 - 2:30 1:00 - 3:00 1:30 - 2:30 12:00 - 12:30
Arthritis Foundation Brockton Arthritis Foundation Brockton Arthritis Foundation Clown Fish
Agua Program Physical Agua Program Physical Agua Program 6mos - 18mos
Track 5 .
Therapy Track 5 Therapy Track 5 (with Parent)
3:30 - 4:30 3:00 - 4:00 3:30 - 4:30 3:00 - 4:00 3:30 - 4:30
Aquasize (Full) Arthritis Foundation Aquasize (Full) Arthritis Foundation Aquasize (Full)
3 days Aqua Program 3 days Aqua Program 3 days
Track 6 Track 6
4:30 - 5:30 4:30 - 5:30 4:30 - 5:00pm 4:30 - 5:30
Aquacize (Full) Aquacize (Full) Clown Fish Aquacize (Full)
Track F Track F Gmﬁ —P19mos Track F
ith Parent .
w ) Every morning when | get up,
5:30'— 6:30 5:30'— 6:30 5:00 - 5:30pm 5:30'— 6:30 the first thing | decide is:
Aquacize (Full) Aquacize (Full) Polywogs Aquacize (Full)
Track G Track G 2.5yrs - 6yrs Track G
6:30 - 7:30 6:30 - 7:30 5:30 - 6:00pm 6:30 - 7:30 What do | want?
Arthritis Foundation Arthritis Foundation Frogs Arthritis Foundation | Misery?
Aqua Program Aqua Program 3yrs - 6yrs Aqua Program

Track 7

Track 7

Track 7

6:00pm - 6:30pm
Turtles 18mos- 3yrs
(with Parent)

6:30pm - 7:00pm
Stingrays 3 - 6yrs

7:00pm - 7:30pm
Dolphins 4 - 8yrs

Blisfullness?

What am | going to choose

today?

And it happens that | always
choose blissfulness.
It is my choice, it is my life.

Abdullah
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Beauty at any Cost

Every woman in the US participates in a daily beauty
pageant. Engulfed by a popular culture saturated with
images of idealized, air-brushed and unattainable
female physical beauty, women and girls cannot escape
feeling judged on the basis of their appearance. As a
result, many women feel chronically insecure, over-
weight and inadequate, as these beauty images apply
to an ever-shrinking pool of women. Moreover, the diet,
cosmetic and fashion industries are often too willing to
exploit these beauty standards so women and girls will
become cradle-to-grave consumers of beauty products,
cosmetic surgery and diet programs. The issue is not
new, but the extent to which it is invading the lives of
younger girls and women of color, and the lengths to
which women will go to achieve an unattainable look, is
an increasing problem. The pressure to achieve
unrealistic physical beauty is an undercurrent in the
lives of virtually all women in the US, and its steady
drumbeat is wreaking havoc on women in ways that far
exceed the bounds of their physical selves. From new
levels of spending on cosmetic alteration to health risks
and to the emergence of a “mean girls” culture, the
lifelong burden of an unattainable beauty and body
image is taking a terrible toll in all areas of women’s
lives, from economic well-being to health to
interpersonal relationships.

ECONOMIC COSTS

The burden of unattainable beauty has far-reaching
implications for women'’s economic well-being. Not only
are women in the US spending much of their money on
cosmetic products — a total of $7 billion per year on
cosmetics — but they are now taking increasingly drastic
measures to alter their appearances through surgical
means. Money spent on cosmetic surgery and non-
surgical aesthetic procedures is increasing drastically
among all women. And the economic implications reach
further, even into the workplace, where research shows
that women who don’'t adhere to particular standards of
beauty are impacted professionally and financially.

COSMETIC SURGICAL PROCEDURES :

Nearly 11.7 million cosmetic surgical and nonsurgical
procedures were performed in the US in 2007 — an
increase of nearly 500% in the overall number of
cosmetic procedures in the past ten years. Women
account for 91% of cosmetic procedures performed in
the US during 2007. The most frequently-performed
non-surgical cosmetic procedure in 2007 was Botox
injections, and the most popular cosmetic surgical
procedure was liposuction.

Cosmetic surgery is increasing among the ranks of
minority U.S. women, too. In 2007, almost 1/4 of
cosmetic plastic surgery procedures were performed on
women of color, comprised of African Americans,
Hispanics and Asian Americans; this represents an
increase of 13% from 2006.

APPEARANCE-BASED WORKPLACE
DISCRIMINATION:

An expectation of physical beauty even impacts women
economically through their workplaces. “Lookism,” or
the prejudice based on physical appearance and
attractiveness, is an increasing equal-opportunity
problem. Despite the fact that work productivity has not
been scientifically linked with physical attractiveness,
one study found that employers believe that good looks
contribute to the success of their companies.

One analysis found that workers with “below avg” looks
tended to earn about 9% less than workers who were
“above avg” in appearance, and that those who were
“above avg” tended to make about 5% more than those
who were “avg” looking.

Discrimination against overweight people in the
workplace is a widespread practice. According to one
researcher “weight-based discrimination consistently
affects every aspect of employment, from hiring to

A YWCA Report on the Consequences of America’s Beauty Obsession on Women & Girls

firing, career counseling, promotions, pay allocation,
and discipline.”

HEALTH IMPLICATIONS

Through chronic and unhealthy dieting, using smoking
as a weight-loss aide, taking unnecessary risks during
cosmetic surgical procedures, and absorbing unsafe
chemicals through cosmetics, women are placing
themselves in precarious health situations to maintain
some semblance of their idealized physical selves.
Women and girls are at risk for lifelong health problems
— and the problems start at an early age.

UNHEALTHY DIETING & DIET-RELATED
BEHAVIORS :

According to a study of women between the ages of 25-
45 in the US, 67% of women are trying to lose weight;
53% of dieters are already at a healthy weight and are
still trying to lose weight.

39% of women have concerns about what they eat or
their weight interferes with their happiness.

According to a study, 13% of women smoke to lose
weight.

According to the American Lung Association, “Women
have been extensively targeted in tobacco marketing
dominated by themes of an association between social
desirability, independence, weight control and smoking
messages conveyed through advertisements featuring
slim, attractive, and athletic models.”

Also according to the American Lung Association,
“Teenage girls often start to smoke to avoid weight gain
and to identify themselves as independent and
glamorous, which reflect images projected by tobacco
ads. Social images can convince teens that being
slightly overweight is worse than smoking.

The American Lung Association also states that
“Smoking is directly responsible for 90% of all lung
cancer deaths in the US each year. In 1987, lung
cancer surpassed breast cancer as the leading cause
of cancer deaths among women in the US. Current
female smokers aged 35 or older are 12 times more
likely than nonsmoking females to die prematurely from
lung cancer. Women who smoke double their risk for
developing coronary heart disease.”

In the US, nearly 10 million women suffer from an
eating disorder such as anorexia or bulimia. 40% of
newly-diagnosed cases of eating disorders are in girls
15-19 years old, but symptoms can occur as young as
kindergarten. Anecdotal evidence shows that rates of
eating disorders are on the rise for minority women,
though more research is needed because of the
“historically biased view that eating disorders only affect
white women.” People with eating disorders tend to
suffer from low self-esteem.

INTERPERSONAL & PERSONAL
RELATIONSHIPS

The beauty and body image obsession is cyclical,
contributing to widespread cultural messages and
norms that are negative and harmful for women and
girls, which in turn create interpersonal dynamics that
are damaging for women and between women. Media
portrayals of women — through advertising and
characters who are thin, airbrushed and perfect —
contribute to norms that reinforce this unattainable
image of beauty. According to Maggie Vlazny, a mental
health professional, “Selfesteem is a core identity issue,
essential to personal validation and our ability to
experience joy. Once achieved, it comes from the
inside out. But it is assaulted or stunted from the
outside in. A woman with low self-esteem does not feel
good about herself because she has absorbed negative
messages about women from the culture and/or
relationships.” Consequently, women find themselves in
a cultural stew that promotes sexualization of women
and competition among themselves.

OBJECTIFICATION & SEXUALIZATION OF
WOMEN:

One study found that teenaged girls who watched
TV commercials depicting underweight models lost
self-confidence and became more dissatisfied with
their own bodies. Girls who spent the most time and
effort on their appearance suffered the greatest loss
in confidence.

One study found that only 30 minutes of TV and
advertising can change the way a young woman
perceives the shape of her body, indicating that
body image can be influenced by observing “ideal
body shapes.”

Young women of this generation “have learned from
a very young age that the power of their gender was
more tied to what they looked like — and how ‘sexy’
they were — than to character or achievement.”

Sexualization of women — the sole focus on one’s
physical and sexual attractiveness — occurs in
virtually every form of American media. Women are
much more likely than men to be shown with
unrealistic standards of physical beauty, and the
consequences are great, including negative effects
on mental health, cognitive functioning and their
beliefs about ideal standards of beauty.

Research links sexualization with three of the most
common mental health problems of girls and
women: eating disorders, low self-esteem and
depression or depressed mood. Girls are
encouraging the negative effects of sexualization
and unrealistic physical appearance by policing each
other to ensure conformance with standards of
thinness and sexiness, creating a kind of
competition among themselves.

The association between selfobjectification and
anxiety about appearance and feelings of shame
has been found in adolescent girls as well as in adult
women. And cognitively, selfobjectification has been
repeatedly shown to detract from the ability to
concentrate and focus one’s attention, thus leading
to impaired performance on mental activities.

Young boys also pick up on sexualization and
appearance-based objectification of girls early by
learning to sexually harass and objectify girls.

Objectification of women plays into a general culture
of tolerance of unhealthy sexual behaviors for young
girls. One survey found a surprising level of
acceptance for forced or coerced sex among both
boys and girls.

Interpersonal problems between women start young.
The use of aggressive bullying between girls has
been on the rise since the early 1990s, based on
issues such as physical attributes and social status.

Mean girls, or those who display “relational
aggression” — or “the use of relationships to hurt
another” through verbal violence — often don't grow
out of the behavior, and they become adult women
who exhibit the same behavior.

In a research study about the unhealthy culture of
competition between women, nearly 80% of women
interviewed said that they competed with women
over physical appearance.

These women are “driven by an unhealthy belief that
winning the looks competition will somehow gain
them the husband, the career, or the self they
desire.”

You can find a copy of the entire report at
www.ywca.org. The YWCA Avenues program in the
Riverside and Alvord School Districts Middle
Schools works on making young women aware of
how harmful these unrealistic images of beauty are.
We don’'t want them to be part of these statistics.




Sugar and spice and ruffles and bows
To think this was all us girls were supposed to know
Breeding
Feeding
Being a good wife
This was an ideal young woman'’s life
Unfortunately try finding one of us to agree
Dames built from diversity
Who run on integrity
Are a much different pedigree
Explosive
Implosive
We are on an emotional roller coaster
Of loving and living with my heart in the holster
Beautiful and determined
Being ready as opportunities arise | desire
Cool and collective though spiritually on fire
Some sassy
Some classy
Some of us women can be timid and shy
We are in this for the long haul not just for the ride
So unbuckle your seat belts join in the crowd
Amazingly invigorating women are intellectually loud
Compassion well fashioned and terribly keen

A million more words could hardly describe the person | see

My interpretation of a superwoman
| am her and you are me

%! )

YWCA Staff

Program/ Marketing Director: Andrea Crawford
Accountant/Editor in Chief: Dori Goforth

Membership Services Specialists: Marie Hinz, Adriane
Anthony Beltran, Beth Pimentel and Rudy Sanchez

Fitness Coordinator: Gigi Coogler
Instructors: Parizad Bozorgchami and Jennifer Pigeon
Aqua Supervisor: Nadja Richards

Aqua Instructors: Alison Gantenbein, Stephanie Gri
Cathryn Harold and Eleanor White

Preschool Director: Lindsay Dixon
Preschool Teachers: Christina Lopez
Avenues Program Coordinator: Stephanie Risinger

Avenues Facilitators: Adriane Beach, Christine Ho a
Stefanie Sherbon

Born Free Director: Willistine Gaymon

Born Free Counselors: Stephanie Garcia, Linda Koen
Rhonda Moore, Misty Neville and Dorothy Sarquist

Custodian: Silvia Avina
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Board of Directors

President: Rebeccah Goldware

1st Vice President: Nancy Melendez
2nd Vice President: Matt Friedlander
Past President: Lori Pendergraft
Secretary: Fatima Velasquez
Treasurer: Janell Fratt
Marlene Allen Michelle Awadalla
Steve Badgett Victoria Brodie
Debbie DiThomas Sue Kinsinger
Brent Lee Jenn O'Farrell

Renee Theeuwes

Sharon Tyrrell
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